National Institutes of Health to accelerate scientific progress on health disparities through transdisciplinary (TD) research.
Beginning in 2013, PUEDO's investigators and CAB members developed a plan to recontact participants in the three projects that involved patient recruitment to gather information to guide dissemination efforts using focus groups. The decision to return to participants in this way was based on our prior experiences with community-based participatory research and the belief that engaging directly with stakeholders to glean their beliefs, preferences, and advice would result in the most relevant and effective dissemination strategy with the greatest information uptake. 7, 10 We also posited that dissemination needs might vary across the diverse study populations enrolled in the three projects, ranging from mammogram-eligible low-income Latina women to breast cancer survivors of any ethnicity. This paper describes our work to engage PUEDO study participants broadly around results dissemination.
METHODS

Participant Recruitment
All participants who had taken part in the Fortaleza Latina, COMIDAS, and BRAVO studies and signed a future contact release were eligible for the focus groups. Respective study staff invited former participants to take part in the current study through phone calls, mailed letters, and email.
Participants were provided the option to join a Spanish-or English-language focus group.
Data Collection and Analysis
The 
Age (yrs)
Uses a computer to get health information on the Internet 0 (0) 1 (33) 2 (100) 6 (100) 10 (91)
Uses a cell phone to get health information on the Internet
Uses email at least once a week 0 (0) 1 (33) 2 (100) 6 (100) 11 (100) It's just interesting to find out which diet really will help you to lose weight or maybe to not lose weight. Is one really better than the other? (COMIDAS)
What I found is that after I was diagnosed and treated is, it's like, 'Okay, I'm going to be around for a while, so what can I do to prevent the cancer from spreading?' And -and it's kind of, you know, they all say, 'Well, eat right and exercise and reduce stress.' It's like, 'okay' Um, but it -it seems like there's a lot that we don't know about, um, you know, helpful behavior systems. (BRAVO)
Proposed audiences for dissemination beyond PUEDO participants
Family, community, health clinics
There's always been quite a dilemma with the diet at public schools and they never change it so maybe they should be informed that, for example, this is not as nutritive as this, as is show in the results of our study, whether it's the American or the Mexican diet. Maybe they would feel more pressure to finally change their diets (COMIDAS).
I would be really interested in that, because *pause* it's one thing to -to get this information and then, you know, try to convey it to my daughter (BRAVO)
Proposed strategies for dissemination
Simple, paper-based with links to media sources or publications
Everything that is transmitted through the internet, radio, TV reaches every home in the world (Fortaleza Latina)
Well, I would actually prefer a report; something that's a little more in-depth . .
. (COMIDAS)
There's a couple of studies that have actually sent a copy of the published literature, which is great because, you know-LOOK-I-THIS IS ME! I DID THIS! (BRAVO) All focus groups advocated for using primarily paper-based communication (e.g., fliers, newsletters, mailings), but including links and references to other modalities (e.g., online and phone resources). Women also said the media (e.g., print, radio, web-based) could be a powerful tool to disseminate PUEDO results and also suggested tabling at local events and community locations. These focus group participants said they were interested in receiving results in a way that was similar to how they would be conveyed to the scientific community. Some women specifically requested copies of reports and published manuscripts and said they would actively seek out these types of products online. COMIDAS and BRAVO participants also The dissemination plan we developed builds on the focus group results as well as the feedback we received from our CAB (Table 3 ). We will primarily rely on a newsletter reporting aggregate findings from all PUEDO studies in plain language.
Proposed Strategies for Dissemination
Recent studies of Latinos' research dissemination preferences have suggested that while favored communication methods (i.e., over the phone, in person, through the mail using printed materials, via text message) are setting and context dependent, simple low-technology approaches like typed letters are widely accepted. 14, 15 Despite the interest in personal results we saw in the focus groups, the decision was made to report only aggregate findings due to the substantial logistical and ethical issues involved in returning personalized research results. 16, 17 Additionally, most PUEDO informed consent forms did not Finally, we encountered challenges that were a byproduct of our decision to go back to participants to talk about dissemination. Learning about participant needs that were beyond the scope of PUEDO's dissemination goals and resources, for example, was one side effect of asking participants to tell us their main concerns during the focus groups. Furthermore, when we conveyed the focus group results to the CAB, we saw that these unmet needs then overshadowed the larger conversation about disseminating the specific research results that PUEDO would generate about breast cancer. These types of challenges may explain, in part, why a systematic review of dissemination in community-based participatory research studies found that although returning study results to community participants was an almost universal practice, only 42% of the identified articles described involving the community in their dissemination efforts. 20 We addressed these issues by engaging in reflective discussion about PUEDO's ultimate goals for dissemination, reorienting ourselves to these goals, and recognizing that we could use the data we had collected on community preferences and needs as groundwork to inform future research projects. Waiting to conduct focus groups when specific study results are available, rather than discussing potential results or asking participants broadly about their informational needs and priorities, could be one way to minimize this issue in future studies. Still, this could prove difficult on typical grant timelines, which often do not include dedicated resources or infrastructure for dissemination after projects have ended.
CONCLUSIONS
Engaging with participants throughout the research process is an effective strategy for informing research dissemination efforts as it provides important primary data to help investigators to create relevant and effective strategies with broad reach. Our focus groups findings showed that research participants value learning study results and are beginning to expect it from investigators and institutions. Our participants Winter 2016 • vol 10.4
said they were eager to participate in future studies when they knew their efforts had contributed to important scientific discoveries. Successful dissemination informed by continued participant engagement is essential for building and sustaining trusting relationships between TD researchers and communities experiencing health and health care disparities.
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